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OUTLINE — TRADITIONAL OR PROCESS

. PURCHASING
Title PROCESS

l. Introduction e

A.  Thesls statement

B. Transitionto body
ll. First supporting topic

A.  Supporting detail or example
B. Supporting detail or example

C. Supporting detail or example

lIl. Second supporting topic e

IV. Third supporting topic % 1 :

V. Conclusion e 1) B el w| [
A.  Synthesis or conclusion of thesis — m__:--;
B. Restate main topic and subtopics = “ —




YOUR DELIVERY

* Verbal

* Nonverbal

* Presentation Aids

* Preparation Tips

* How to manage nervous
* Attire

* Positioning




TECH TRANSFER

* Less science more application

Less abstract more concrete

Less jargon more everyday language

Less hypotheticals and more possibilities

Less functionality and more about profitability




GAVIN'S TIPS AND TRICKS FOR PITCHING YOUR IDEA

* What problem do you solve!?
* “You know how ...” — Statement

* Who are you and what makes you
special?

* Why should | believe you?
* What’s your business?

* Who do you serve!?

* What benefits do your clients get

from working with you!?




MAKING YOUR PRESENTATION
COME TO LIFE

Your work can be informative AND persuasive !



FIVE KEY
ELEMENTS

Format

Templates

Pitch Deck

Layout/Design

Animation/Movement




FORMAT — PPT, PREZI AND
KEYNOTE




“Plug and Chug”

Looks like you're a graphic
designer

3 C's — Color, Consistency,
Creativity

Easy to framework to work within

Don’ts

- Distracting

- Abstract

- Disconnected

- Too much “wow” factor

New

< Al ’Themes

Fitness Madison Design

Fitness Madison design

PRODUCE W00D
TYPE DESIGN

Produce Wood Type design

FUTURE CELESTIAL DESIGN

MAKER GALLERY |

DESIGN

Agency Quotable
Design

Agency Quotable design

DESIGN

[FINANCIAL]: &
PARCEL
DESIGN |
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City Berlin Design |8

- _am

City Berlin design

TRAVEL CROP
BESIGN

Future Celestial design

Garden Savon design

Travel Crop design
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1. INVESTING

10. BUSINESS
MODEL

9. COMPETITION

B MARKET

SLIDES OF A
PITCH DECK

1. INTRODUCTION

A

ALl

4. ADVANTAGES

9. SOLUTION

6. PRODUCT

~ T.TRACTION

3. PROBLEM

* Team

- Problem/Need Statement

- Market
- Revenue Model

- Past, Present and Future
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